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How to Entrepreneur like a Superhero

Maneeza Aminy, Founder and Chief Executive Officer
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#Superheroes

#Marvelmarketers

#WIBD
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Get to Know Marvel Marketers 

Why Should an Entrepreneur Care About Marketing?

Types of Marketing

Top 6 Expert Tips

Q and A
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● 20+ Years in SAAS

● Employee #42 SFDC, #60 MKTO

● Econ Professor 10+ Years

● First Company didn’t take off

● Advisor, Engagio and Chai Angels

● Personally worked with 300+ clients on their 
Marketing Efforts
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GettoKnow
San Mateo | Austin | Belfast

Marvel Marketers
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Who We are and Our Vision . . . 

Marvel Marketers is an Award Winning Global 
Digital Marketing Agency

Vision: 
To provide our clients, coworkers, and colleagues 
expert partnerships which elevate their careers, 
transform their businesses and create a footprint of 
excellence, integrity, and gratitude in the world.

EXPERT TIP! - All Marketing Lines Up Behind your 
Vision
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What We Do … Our Expertise . . . .
● Strategy & Production Services
● Experience & Event Management
● Creative Content Development
● Digital Marketing Training
● Technology Solution Services a/k/a Martech
● Regulatory Compliance (GDPR, CASL, CCPA etc)
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Why Should You Care?
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● 70-90% of Buying AND Selling  Happens Before Your Buyer Is in 
Front of you.

● If your Marketing Engine Works, Less Costs in other functions 
like Sales. Expert Tip!
○ 50K 6 Months Vs. 1 text

● Marketing Works - Ask yourselves how many of you have 
bought something off of an Ad.

Some Stats ...
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Simple Anonymous Example . . .  (Microsite), Like a Friendship
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Types of Marketing
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● Traditional Demand Generation

● Account Based Marketing

● Brand Based Marketing (Marvel Marketers)

● Influencer Marketing

Types of Marketing

Expert Tip!  Not 
Mutually Exclusive!
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●
Demand Generation - Love your Funnel 

- All 5000 Versions of It

- Allows you to Participate 
in the Conversation

- Allows you to impact 
Consumer Decisions 
through efforts in 
different channels

Expert Tip - Build your own 
funnel! Even if incomplete)
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Marketing Today is Numbers, Lifecycles, and Software
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Marketing Today is Numbers, Lifecycles, and Software
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● You can keep up with new hires and exits

● Marketing and Sales Alignment

● Processes and Workflows can be mapped correctly

Build Your Org’s Funnel so that ...
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Fluffy Marketing (LOL)

2015 - ~1800 Martech Vendors
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2020 (7000+)
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● What the Heck is it?
● Do I have to do it?

Entrepreneurs - Scale Model
 - Come up Later - (Subscription Product)

Entrepreneurs - Enterprise Sales
 - YUP - (Enterprise Product)

Should Drive the Kind of Marketer you bring on!

Account Based Marketing
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What is Brand?  

“What people say about you or your company when you are 
not in the room”*

Many Types of Brand (All Important to Creating The Buyer 
and Employee Experience with you)

Personal (AS THE LEADER)
Business Brand

Brand Based
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MM’s Brand - STICK TO 

YOUR VALUES!!

What do People Say 

about us?
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To provide our clients, coworkers, and colleagues expert 
partnerships which elevate their careers, transform their 
businesses and create a footprint of excellence, integrity, 
and gratitude in the world.
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7,000
Supported

Refugees
300 lives

saved

FOUNDATION

Our Impact Beyond Digital
Renew Hope Where It Has Been Forgotten

Resume & 
Interview
Training

Marketing 
Training 
Classes

Internships 
&

Employment

House of 
Renewed 

Hope

Abused or 
Neglected 

Children
Foster Kids

helping elevate & transform lives 

Blood Drive
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1.) I have heard your team is the best in the business

2)      I have seen your growth on Linkedin (Has not engaged once)

3)     I heard you guys know how to work in Enterprise

5)     I love the work you guys are doing with … Foster Kids, Blood Drive, Giving Back

Prospect Quotes-  Marketing #Working

“  ”
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1.)  70% of Teens Trust Influencers More than Traditional Celebrities

2)      86% of Women Use Social Media for Purchasing Advice

3)     49% of Consumers Depend on Influencer Recommendations

5)     Influencer Marketing Campaigns Earn $6.50 for Every Dollar Spent

6.)     Influencer Marketing has Surpassed Print Marketing

Influencer Marketing - FUTURE
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Who is a Marketer 

today?
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● Technologists!

● Stark Gap in the Labor Market Between Marketers and 
Technologists
○ Hiring “Your Marketing Owner” - One of your hardest hires

● Sales Should NOT own Marketing - EXPERT TIP

Who is the Marketer Today?
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Remember . . . 
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1.  Value Marketing as Much as Outbound Sales  - (Big Mistake made often by Entrepreneurs)
2. Marketing Makes sense even when you don’t have to do it, it Supports

a. Hiring and Recruitment
b. Supply Shocks
c. Customer Growth
d. Partnerships and New Opportunities
e. Brand Based Orgs (MM)

3. Labor Market Skill GAPS … will make or break your business, Hire for past success not future 
aspirations

4. Stick to your Values - - - At Marvel Marketers this has been our Biggest ROI
5. Marketing is the main tool you have to decide how your audiences (internal +External), 

experience your brand and product.
6. EVERYONE is a Marketer … Make sure you have the right people around you

5 Expert Tips . . . 
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Thank you  . . .  Questions?

Connect on Linkedin!
https://www.linkedin.com/in/maminy/
www.marvelmarketers.com

https://www.linkedin.com/in/maminy/

